
2026-2027 Member Position Description 
 

Partner Organization Name: For a Better Bayou 

Corps Member Position Title: Technology & Social Media Coordinator 
 
Supervisor: Renee Carthan 
 
Days/Hours of Service: M-F 9-5; occasional variances for community events 
 
Physical Location: 1638 Ryan St. Lake Charles, LA 70601 
 

 
Organization Mission and/or Goals: 
For a Better Bayou is a community-based environmental justice organization dedicated to protecting 
the health, safety, and future of Southwest Louisiana communities. We build grassroots power to 
address industrial pollution, advocate for sustainable environmental policies, and empower residents 
to engage in civic and policy processes that impact their lives. 
 
Member Position Summary: 
The Technology & Social Media Coordinator leads the organization’s digital presence, storytelling, and 
communications strategy. This role is responsible for planning, executing, and analyzing social media campaigns; 
managing digital platforms; and strengthening relationships with media outlets to elevate community voices and 
environmental justice issues. 
 
Member Impact: 
This position bridges communications and technology, ensuring that For a Better Bayou’s work reaches, 
educates, and mobilizes the public effectively. The impact will be evaluated through tracking community 
engagement and participation (increased newsletter subscriptions, SSO analytics, monitoring inquiries, and 
more) 
 
Essential Functions of Position Include: 
 
Social Media Strategy Management  

• Develop and implement comprehensive social media strategies aligned with organizational efforts and 
priorities  

• Plan, execute, and manage multi-platform projects (Facebook, Instagram, TikTok, LinkedIn, YouTube) 
• Create and maintain a content calendar that supports outreach efforts, events, and organizational 

messaging 
• Track, analyze, and report on social media performance, engagement, and growth metrics 
• Use data insights to refine strategies and increase reach, engagement, and conversion (event 

attendance, outreach actions, etc.) 
• Monitor trends and emerging platforms to keep content relevant and impactful  

 



Content Creation & Digital Storytelling 
• Create engaging, culturally relevant content including graphics, videos, reels, captions, and 

educational posts - Capture and document community events, advocacy actions, and organizational 
activities 

• Develop storytelling campaigns that highlight community voices, environmental impacts, and policy 
issues 

• Ensure messaging is clear, accessible, and aligned with organizational values  
 
Digital Strategy & Technology Management  

• Lead implementation of digital strategies that support organizing, outreach, and advocacy goals 
• Manage and update the organization’s website and digital platforms  
• Maintain digital tools such as email marketing systems (e.g., Mailchimp), CRM databases, and analytics 

platforms 
• Identify and implement new technologies to improve communication, outreach, and internal 

efficiency 
• Support staff with technology needs, digital tools, and basic troubleshooting  

 
Media Relations & Public Communications  

• Cultivate and maintain relationships with local, regional, and national media outlets   
• Draft and distribute press releases, media advisories, and public statements   
• Coordinate media outreach for events, campaigns, and advocacy actions  
• Assist in preparing staff and community members for media interviews  
• Track media coverage and maintain a database of press contacts  

 
Marketing & Outreach Materials  

• Design and produce digital and print marketing materials (flyers, newsletters, reports, social graphics) 
• Support branding consistency across all communications platforms 
• Assist with messaging and public education materials   
• Collaborate with program staff to translate complex issues into accessible content 

 
Data Tracking & Reporting  

• Monitor and report on digital engagement, website traffic, and campaign performance 
• Maintain analytics dashboards and prepare regular reports for internal use and grant reporting 
• Track growth metrics including followers, reach, engagement, and conversions 

 
Work Environment & Expectations  

• Hybrid work environment (remote, office, and field-based),  
• Mostly sitting but some standing  
• Should be able to lift cameras and recording equipment as needed 
• Fast-paced, collaborative, and mission-driven team  
• Occasional travel within Southwest Louisiana 
• Flexibility to respond to time-sensitive media opportunities 

 
Skills, knowledge and trainings the corps member should expect to gain from this position 
 
Digital Strategy & Campaign Planning  
They will learn how to design and execute social media campaigns from start to finish. This includes setting 
goals, identifying target audiences, choosing platforms, and aligning content with organizational priorities. 
Over time, they’ll understand how to turn engagement into real-world impact, whether that’s attendance, 
donations, or advocacy action.  



Content Creation & Storytelling 
The role develops strong skills in creating compelling content across platforms. This includes writing captions, 
designing graphics, editing short-form videos, and maintaining a consistent brand voice. They’ll also learn how 
to tailor messaging for different audiences and platforms like Instagram, LinkedIn, TikTok, and YouTube. 
 
Social Media Analytics & Growth Tracking  
Corps Member will gain experience using analytics tools to track performance such as engagement rates, 
reach, impressions, and follower growth. They’ll learn how to interpret data and adjust strategies to improve 
results, which is critical for scaling an organization’s digital presence.  
 
Digital Tools & Platforms  
They’ll become proficient in tools like scheduling platforms (e.g., Hootsuite or Buffer), design tools (Canva or 
Adobe Creative Suite), and basic website management systems. They may also learn email marketing 
platforms like Mailchimp and CRM tools for audience engagement.  
 
Media Relations & Communications  
The position often involves drafting press releases, coordinating with local media, and managing public-facing 
messaging. This helps build skills in professional communication, branding, and maintaining relationships with 
journalists and community partners.  
 
Technology & Systems Management  
On the technical side, they may learn how to manage internal systems, maintain digital files, troubleshoot 
basic tech issues, and support virtual or hybrid events. This builds confidence in handling the day-to-day 
technology needs of a small organization.  
 
Community Engagement & Audience Building  
Finally, they’ll learn how to build and engage an online community. This includes responding to comments, 
managing messages, and creating interactive content that encourages participation and trust. 
 
 
Ideal Candidate Qualifications 

• Passion for environmental justice and community organizing 
• Strong experience with social media management and digital communications 
• Proficiency in content creation tools (Canva, Adobe Suite, CapCut, or similar)  
• Familiarity with Southwest Louisiana communities and issues  
• Experience with email marketing platforms (Mailchimp, Constant Contact, etc.) 
• Basic website management experience (WordPress or similar) 
• Video editing and photography skills 
• Strong writing skills, including experience drafting press releases and public messaging 
• Ability to analyze data and translate insights into actionable strategies 
• Strong organizational skills and ability to manage multiple projects simultaneously 
• Ability to work flexible hours, including evenings and weekends as needed 
• Must have reliable transportation, preferably their own car. 
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