
2026-2027 AmeriCorps Member Position Description 

 

 
 

Partner Organization Name: Coalition to Restore Coastal Louisiana 

Corps Member Position Title:  Social Media Strategist 
 
Supervisor: James Karst 
 
Days/Hours of Service: M-F 9-5 generally with some nighttime and weekends to accommodate 
events 
 
Physical Location: 25 Walnut St., Suite 201, New Orleans, LA 70118 (with some field work in other 
locations) 
 
 

Organization Mission and/or Goals: 

To unite people in action to achieve a thriving, sustainable Louisiana coast for all 

Program Mission and/ or Goals: 

To increase public awareness, support, and engagement for coastal restoration in Louisiana by 
leveraging creative digital media and strategic outreach.  

Member Position Summary: 

This member will maximize CRCL’s digital reach in order to build public awareness of coastal 
land loss and restoration solutions, promote CRCL’s programs and events, and strengthen 
brand visibility.  
The strategist’s primary responsibilities will be: 

• to post regularly across CRCL’s social media platforms, using creative, engaging and 
informative content that highlights CRCL’s programs, partners, events and mission.  

• to interact with followers as needed and track engagement metrics such as reach, 
shares, profile views and audience growth.  

• to create original content — videos, photos, stories, graphics  
• to showcase CRCL’s work in the field and in communities.  
• This position aligns with CRCL’s strategic priorities: community connection, policy 

advocacy, building partnerships and strengthening organizational capacity.  



• The strategist should expect to travel frequently to and from field events and 
restoration sites to gather content and build an authentic, visual narrative about 
coastal challenges and CRCL’s impact. Mileage is reimbursed.   

• Projected accomplishments include contributing to robust attendance at volunteer 
events by recruiting attendees via social media and boosting engagement with CRCL’s 
statewide initiatives.  

At the end of their term, the member will deliver a report or presentation summarizing their 
service and outcomes. 
 

Member Impact 

The social media strategist will help CRCL connect with new audiences in south Louisiana and beyond. 
The member will expand our audience on existing platforms and may move us into new platforms, 
ensuring that we have more people aware of our issues and our work.  

The strategist will post frequently on social media and engage directly with users. The strategist will 
create and share content about coastal land loss; about different elements of the organization’s work; 
about the team at CRCL and about our partners; about coastal restoration projects and proposals; about 
organizational events and partnerships. Simply put, more people will be involved in coastal restoration, 
and all supporters of the work will become more engaged and better educated.  

The strategist will be evaluated on various engagement metrics, such as new followers, views, shares. 
The strategist’s success will also be measured through volunteer numbers and event attendance.  

 

Essential Functions of Position: 

Develop and implement a social media strategy that supports CRCL’s mission and expands our digital 
audience. Must align with CRCL’s brand and strategic goals.  

Create and publish engaging, original content across CRCL’s social media platforms (e.g., Instagram, 
Facebook, TikTok, BlueSky, LinkedIn). Includes photography, short-form videos, infographics and 
written posts. Aim to post at least three times per day on average. Content must showcase CRCL’s 
programs, events, partnerships and advocacy.  

Track and evaluate social media metrics such as engagement, reach and audience growth.  

Adjust content strategies based on analytics to maximize impact. This task is critical to measuring 
and demonstrating member impact.  

Collaborate with CRCL staff to promote their work and stories through digital channels. Includes 
collecting stories, media and quotes. This strengthens internal alignment and highlights CRCL’s full 
range of programs.  

Cover field events by attending and documenting volunteer opportunities, restoration projects, 
partner events and monitoring trips.  



The strategist must be able to operate digital cameras, smartphones and simple video/audio tools.  

Field visits are essential to capturing content that resonates with local audiences. These events may 
require standing, walking, lifting equipment (up to 25 pounds) and working outdoors for several 
hours at a time. We spend a lot of time on boats or near the water.  

Share curated content from allied coastal restoration organizations, state agencies and national 
partners. Help CRCL remain connected to the broader movement and amplify important initiatives. 
Must be aligned with CRCL’s messaging and tone.  

Assist with special communications and outreach projects as assigned by the supervisor. These 
projects may include website updates, email campaigns or digital storytelling efforts tied to CRCL’s 
strategic plan.  

Prepare a summary presentation or report at the end of the service term that outlines major 
accomplishments, content highlights and data-driven outcomes. This serves as a capstone reflecting 
the strategist’s overall experience and impact.  

 

Skills, knowledge and trainings the corps member should expect to gain from this position 

Social media use for organizations; photography; photo editing; videography; video editing; 
networking opportunities; field work experience; website management; public speaking.  
 
Ideal Candidate Qualifications 
 

• Social media experience on a variety of platforms, typically including Facebook, Instagram, 
BlueSky, TikTok, LinkedIn, YouTube  

• Ability to use or learn digital camera and smartphone.  
• Ability (or willingness to learn) to create video and other media content.  
• An interest in climate adaptation, coastal environments, planning, wetland restoration, flood 

protection and/or a similarly relevant field.  
• Applicants must be able to grasp basic ecological principles and be able to explain them to 

others.  
• Familiarity and experience with Microsoft Office (Word, Excel, PowerPoint)  
• Good communication skills (both verbal and written).  
• Personable and comfortable interacting with the public. 
• Detail orientated and able to manage time appropriately.  
• Comfortable working in office, remote and field work settings with varying weather 

conditions.  
• Enthusiasm – must have a desire to play a positive role within the community exhibiting the 

appropriate social and interpersonal skills.  
• Self-motivation – the applicant must be comfortable working without constant supervision.  
• Ability to work atypical hours and weekends, and occasional overnight travel  



• This role does not require a college degree. 
• Applicant must possess a valid driver’s license and reliable method to get to and from the 

workplace. 


