
AmeriCorps Member Position Description 

 

Member Position/Title: Community Outreach Coordinator      # of Member Slots in this 

Position:  1 

Member Immediate Supervisor:  Jim Daniels     Name: Days/Hours of Service: M-F; 8-5 

Member Immediate Supervisor Title: COO       

Partner Organization Name: Partners Southeast 

Address: 4730 North Boulevard                City: Baton Rouge, LA         Zip Code: 70806 

Website: www.partnerssoutheast.com      

 

Organization/Agency Mission and/or Goals:  To enhance the quality of life for our residents by 

providing exceptional housing opportunities and positive economic value to the community. 

  

Program Mission and/or Goals: The vision for the BR Choice Community is to develop a holistic, 

integrated revitalization plan that transforms Smiley Heights Melrose East, and Ardenwood Village into a 

community of opportunity and choice for the people who live there.  

Baton Rouge Choice Overview: 

In November 2013, the City of Baton Rouge’s Office of the Mayor and East Baton Rouge Parish Housing 

Authority, were awarded a 2-year Choice Neighborhoods Planning Grant. Choice Neighborhoods is a 

part of the White House Neighborhood Revitalization Initiative which was created to align federal 

funding streams that invest in transforming neighborhoods of concentrated poverty into neighborhoods 

of opportunity.  The BR Choice initiative targets an approximately 1.6 square mile area of two adjoining 

neighborhoods at the heart of north Baton Rouge.  These interconnected neighborhoods are Smiley 

Heights (which includes Fairfields) and Melrose East.  Ardenwood Village is the public housing 

community located within the BR Choice area that is targeted for transformation.  This neighbor-driven 

transformation plan includes a summary of the community engagement framework, data collection 

methods, and goals and strategies identified in each of the key three outcome areas of people, 

neighborhood, and housing. 

 

 

  



Community Need:  The opportunity to build much-needed housing; to provide affordable 

options for families and senior citizens alongside market-rate options; to grow a truly engaging 

community; to make a positive economic impact in the region. 

  

 Member Position Summary:  This position coordinates meeting with partners and community 

stakeholders for discussing, planning, and implementing efforts for the BR Choice Community 

Initiative.  Through these community outreach efforts, the member will assist with creating 

quality and affordable mixed-income environment that promotes diversity, creates a high 

quality diverse housing inventory, and decrease the overall vacancy rate.  Additionally, this 

position is responsible for managing all social media marketing through content strategy, and 

brand awareness.  

 

  Member Impact: Member impact will create lasting opportunities for neighbors of the Baton Rouge 

Choice Community that will enhance their quality of life for generations. The Baton Rouge Choice 

Community can be characterized as a highly impoverished and distressed community. East Baton Rouge 

Parish Housing Authority provides substantial housing assistance to low income residents in the Melrose 

East neighborhood.  The housing market data indicates that in 2009 Melrose East was predominately 

composed of renter occupied, multi-family units.  This represents a significant contrast with the parish 

as a whole, which is predominantly composed of owner occupied, single-family units.  The conditions of 

a large majority of the multi-family housing in the Baton Rouge Choice neighborhoods are a concern to 

many residents. The housing priorities for the Baton Rouge Choice community are to address blight, 

replace distressed public and assisted housing into a vibrant mix income multi-family community, create 

infill housing across the planning are, return vacant properties into commerce, and create a catalyst for 

economic development. There are 1,997 housing units with 5,466 residents and 2,800 households in the 

BR Choice Community.  Over half of the sing family homes and dwellings with more than one unit were 

built before the  1970’s. The Median Home Value is $69,250 on average across both census tracts as 

compared to the parish at $166,000.  More than two-thirds of houses are either vacant or occupied by 

renters. The renter vacancy rate is 8%.  BR Choice Community will create affordable high quality mixed- 

income environment that promotes diversity, decrease vacancy rate, and increase the rates of 

homeownership among public housing residents. The goals of BR Choice Community will be 

accomplished by building and establishing Ardendale, a mixed income development in the BR choice 

footprint, establishment of a homeowner’s assistance center that is accessible to neighbors in the BR 

Choice Community, and development of diverse housing options using neighbor informed designed 

principles. 

 

  

  

 



Essential Functions of Position: Technology and Social Media Coordinator (50%) Program 

Outreach & Community Awareness Coordinator (50%): 

 Develop, write and edit innovative and creative media content across all social media 

platforms 

 Train staff on maintaining website, Facebook and other social media sites 

 Collaborate with team members to ensure a cohesive social media identity 

 Create and maintain relevant social media accounts 

 Setup daily tasks and activity for all social media outlets  

 Research and identify relevant content to share with followers 

 Identify creative ways to engage both new and existing followers 

 Create social media procedures for agency use 

 Research and implement technology systems to increase the efficiency of the program 

or service the program provides 

 Website updates and other social media  

 Design and implement informational materials and tools to increase outreach to 

potential community beneficiaries 

 Create and implement outreach plans 

 Cultivate relationships with potential community partners to assess outreach 

opportunities and maintain existing ones 

 Convene partners and stakeholders 

 Maintain records and information from all meetings and activities 

 Involves travel to meetings in the local community  

 

Required Knowledge, Skills, and Abilities:  

 Two or more years of experience related to group facilitation, planning, and project 

development 

•  Demonstrates excellence in both oral and written communications  

       •  Ability to work independently, prioritize work and manage projects on deadline  

       •  Ability to develop and maintain effective working relationships with public and private 

entities in order to maximize affiliate strategic goals and plans  

 Familiarity with online marketing strategies and marketing channels 

 

 

 

 

 



 Required Academic and Experience Qualifications:        

 Bachelor’s Degree in related field preferred 

 Proven experience working with community outreach activities  

 Proven work experience as a Social media coordinator 

 Expertise in multiple social media platforms 

       •  Proven organizational skills  

 Proficient in Microsoft Office, MS PowerPoint, MS Excel, e-mail, Internet use 

 

 

 

 

 


