Mary's Hands Network

2026 — 2027 Member Position Description
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Partner Organization Name: Mary's Hands Network

Corps Member Position Title: Communications and Outreach Coordinator
Supervisor: Breea Carter

Days/Hours of Service: Monday — Friday 8 a.m. — 4 p.m.

Physical Location: 451 E Airport Ave Suite A, Baton Rouge, LA

Organization Mission and/or Goals

Mary's Hands Network Mission: At Mary's Hands Network, we empower families, promote birth excellence, and
bridge the health equity gap in our community. We provide comprehensive training programs and manage a
network of dedicated volunteer community doulas who offer essential support services to Louisiana families

free of charge.

Organizational Goals:

¢ Provide high-quality, accessible doula services to 380+ families annually

¢ Advance health equity through culturally responsive maternal health support

e Train and sustain a diverse volunteer doula corps (230+ trained doulas)

e Generate and publish evidence-based research on doula effectiveness and birth outcomes

e Establish sustainable Medicaid-reimbursed doula care models across Louisiana

Member Position Summary

The AmeriCorps Communications and Outreach Coordinator serves in a combined role drawing from the Social
Media & Technology Coordinator, Outreach Coordinator, Volunteer Coordinator, and Program Design and
Evaluation Coordinator tracks. This position functions as Mary's Hands Network's primary creative and public-
facing contributor, responsible for building organizational visibility, producing multimedia content, deepening
volunteer community, and supporting the program infrastructure that makes MHN's mission scalable across

Louisiana Regions 1-5.

Approximately 45% of the member's service time will be dedicated to marketing, content creation, and social
media. The member will develop and execute a monthly content calendar across Instagram, Facebook, and
TikTok, create original graphics, reels, and short-form video content, write scripts, conduct photography, and
film and edit educational and promotional videos using tools such as Canva, CapCut, and Descript.

The member will also plan and execute targeted recruitment and awareness campaigns tied to training cohort
timelines and organizational milestones such as Black Maternal Health Week, and will draft articles for

community newspapers and coordinate media outreach. By the end of the service term, the member will have
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maintained consistent content production across all platforms for the full year, executed at least 4 marketing

campaigns, and produced at least 4 videos from script through final edit.

Approximately 30% of service time will be dedicated to volunteer engagement and internal communications.
The member will execute ongoing internal volunteer communications including newsletters, cohort
announcements, and milestone recognitions; develop and run volunteer retention campaigns including
spotlights and re-engagement outreach to inactive volunteers; create communication templates for onboarding,
recognition, and re-engagement; build a doula alumni engagement strategy; and represent MHN at community
events and health fairs to recruit new volunteers and build partner relationships. By the end of the service term,
the member will have executed at least 6 volunteer engagement campaigns, collected a minimum of 12
volunteer success stories or testimonials, planned and executed at least 2 volunteer appreciation events, and

developed at least 5 reusable communication templates.

Approximately 15% of service time will support program content and curriculum media. The member will assist
with writing and formatting content for the Mary's Hands Doula Field Manual, produce maternal health and
breastfeeding education videos, assist with reviewing and improving curriculum content on Canvas LMS, and

support the development of bilingual English/Spanish training and outreach materials.

The remaining 10% of service time will be dedicated to event support, including materials preparation, setup
and breakdown for training sessions and MHN-hosted programming, and attendance documentation.

Throughout the full year of service, the member will provide hands-on support for all MHN events and trainings.

Essential Functions of Position

The following activities are essential to achieving the member's performance targets.

Marketing and volunteer engagement tasks run concurrently on an ongoing weekly basis throughout the year.
Educational resource development and curriculum support occur in project-based cycles, typically following the
organization's training cohort calendar. Event support is concentrated around scheduled MHN programming.
Together these functions build on one another: marketing drives volunteer recruitment, volunteer engagement
generates stories and content that fuel marketing, and educational resources strengthen both outreach and

training quality.

Marketing & Content Creation
¢ Develop and maintain a monthly social media content calendar across Instagram, Facebook, and TikTok
e Create original graphics, reels, carousels, and short-form video content using Canva and CapCut

¢ Plan and execute at least 4 targeted marketing campaigns across the service year tied to recruitment
drives and organizational milestones

e Conduct photography at MHN events and training sessions for use in digital and print communications
¢ Draft content for submission to community newspapers and coordinate media outreach

e Track and report social media analytics monthly to evaluate content performance and adjust strategy

Volunteer Engagement & Internal Communications
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¢ Send ongoing volunteer communications including newsletters, cohort announcements, milestone
recognitions, and appreciation messages

¢ Design and execute at least 6 volunteer retention campaigns including spotlights, anniversary recognition,
and re-engagement outreach to inactive volunteers

e Develop at least 5 reusable communication templates for volunteer onboarding, milestone recognition,
and re-engagement sequences

¢ Build and implement a doula alumni engagement strategy for trained volunteers who have not yet taken
active client assignments

¢ Collect a minimum of 12 volunteer success stories or testimonials over the course of the year

e Represent MHN at community events, health fairs, and partner gatherings to recruit volunteers and build
organizational relationships

¢ Plan and execute at least 2 volunteer appreciation events during the service year

Educational Resource & Curriculum Support

¢ Develop at least 4 polished educational resources such as community brochures, slide decks,
informational handouts, or training presentations

¢ Assist with reviewing and improving existing curriculum content on Canvas LMS and provide structured
improvement recommendations

e Contribute to writing, editing, and formatting content for the Mary's Hands Doula Field Manual

e Support development of bilingual English/Spanish outreach and training materials

Event Support

* Prepare materials and assist with setup and breakdown for all MHN training sessions and community
programming throughout the year

¢ Document attendance and record event activities as directed by the Operations Director

Physical Requirements

The majority of this position involves sedentary computer-based work including content creation, writing,
communications, and curriculum tasks. Active physical engagement is required during events and community
outreach, including standing for extended periods, walking, and occasional light lifting up to 25 pounds for
materials and event setup. Regular local travel by personal vehicle across Louisiana Regions 1-5 is required
throughout the service year.

Skills, Knowledge, and Trainings the Corps Member Should Expect to Gain from This Position

¢ Digital marketing strategy and campaign execution

e Multi-platform content creation and social media management
e Graphic design and visual communications (Canva)

e Short-form video production and editing (CapCut, Descript)

e Photography and event documentation

e Community outreach and public representation of a nonprofit organization
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Volunteer engagement strategy and retention practices

Professional writing for multiple audiences including social media, community press, and internal
communications

Instructional design and educational resource development
Event planning, coordination, and logistics
Time management and project management across concurrent deliverables

Working in a fast-paced nonprofit environment

Ideal Candidate Requirements

Reliable transportation and valid driver's license

Strong written communication skills across multiple audiences including social media, community press,
and internal organizational communications

Creative and visually oriented with basic familiarity with design or content creation tools

Self-directed and deadline-oriented with the ability to manage multiple concurrent projects

Genuine interest in maternal health, health equity, or community-based nonprofit work

Preferred but Not Required

Experience with Canva, CapCut, Descript, Metricool, or similar content creation and scheduling platforms
Photography or videography experience
Prior experience in social media management, community outreach, or volunteer coordination

Bilingual English/Spanish
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