
2026-2027 AmeriCorps Member Position Description 

 
 

Partner Organization Name: The Water Institute 

Corps Member Position Title: Communications Coordinator 
 
Supervisor: Jana King 
 
Days/Hours of Service: Monday – Friday, 8:30 am – 5:00 pm (with a one-hour lunch break). 
Position is hybrid – regular in-office days are Tuesdays and Wednesdays, and teleservice days 
are Mondays, Thursdays and Fridays, with some exceptions. Some evening or weekend service 
may be required to support special events, community outreach, or conferences, but members 
will always have two consecutive days off per week. 
 
Physical Location:  2021 Lakeshore Drive, Suite 310, New Orleans 70122 
 
 

Organization Mission and/or Goals: 

The Water Institute is an independent, applied research organization advancing actionable 
research, technology, and planning in support of science-informed decision making. Our 
mission is to reduce the vulnerability of people, communities, ecosystems, and economies 
through transformative approaches to interconnected environmental and social challenges. 
 
Program Mission and/ or Goals: 
 
The Water Institute helps communities, businesses, ecosystems, and infrastructure address 
the growing hazards posed by sea-level rise, land loss, subsidence, environmental 
degradation, and storm intensity. The organization’s mission is to provide the best available 
science, tools, and communication strategies to enable stakeholders to analyze, manage, and 
reduce risks.  

The Marketing and Communications team supports this mission by ensuring that science and 
technical research are translated into accessible, compelling messages for partners, 
policymakers, communities, supporters and the media. Marcom communicates why our 
work is important through multimedia content across channels to all our audiences.  

Member Position Summary and Impact: 



The AmeriCorps Member will add capacity as a Communications Coordinator, working under 
the supervision of the Marketing and Communications Coordinator. The member will 
support the Institute’s efforts to connect science with people who need it.  
 
 
Service activities include:  

• Updating the website with publications, project reports, and recent press releases 
and news stories.  

• Assisting in managing and maintaining contact lists on constant contact  
• Compiling a weekly Coastal News email newsletter for sharing relevant and timely 

news and media stories with staff and board.  
• Assisting with creating branded assets for internal and external use including staff 

bios, CVs and resumes for website.  
• Supporting staff in creation of presentations, flyers, brochures and other print and 

digital assets to present projects and share Institute knowledge  
• Supporting staff in special communications projects including: tours of facilities, 

community outreach and engagement events, special event planning and promotion, 
client projects involving communication strategy  

• Serve as a Marketing and Communications liaison between research teams and 
departments by attending their internal meetings and reporting back on their 
needs/requests.  

• Attending external meetings, events, conferences, etc. to create photo and video 
content showing the Institute’s participation  

• Creating graphics for digital and physical publications using Canva and Adobe Creative 
Suite Capturing and assisting in editing video content for social media, YouTube, 
internal and external use  

• Writing content for monthly internal newsletter, The Water Drop, including a species 
spotlight and In the News Assist in creating Impact Reports, Strategic 
Communications Plans, and Mission Advancement content  

• Assisting with GIS story mapping projects.  
• Reading peer reviewed publications, project reports and other scientific research and 

translating for different audiences including general public and community 
stakeholders.  

• Aggregating data from various marketing and communications channels to assist in 
preparing annual strategic communications plan metrics reports.  

 
Projected accomplishments:  

• 35 newsletters distributed to internal during the service term.  
• 2 weekly social media posts (approximately 90 original messages across 3 channels).  
• 10 videos created for Institute use internally or externally.  
• A portfolio of photography including staff retreats, conferences, press functions, 

town halls, community meetings, and outreach events.  
• Support for at least 5 community or outreach events.  



• Contributions to at least 2 major institutional communications products or 
development of products such as Impact Reports, or Strategic Plans.  

• 1 special communications strategy project that suits the Corps member and the 
Water Institute’s common objectives, such as these: Facilitating a 
marketing/communications workshop for staff; Co-developing designs and messaging 
for a merchandise campaign  

• Auditing and overseeing new policy for department tools (Asana, staff requests, etc.)  
• A project that relates to the Corps members’ interest in the cross section of science 

communications and The Institute’s Strategic Plan. 
 
By strengthening the Institute’s ability to communicate science, the AmeriCorps Member will 
expand public access to knowledge that directly informs resilience and risk reduction 
strategies. Their service will help build The Institute’s capacity to supply decision makers, 
community stakeholders, and the broader public with the tools and understanding needed 
to adapt to challenges such as sea-level rise, storm intensity, and environmental change.  
 
Impact will be measured through improved visibility of Institute projects, stronger 
connections between science and community needs, and more effective translation of The 
Institute’s strategic plan into internal and external communications. 
 
 
Essential Functions of Position: 
 

• Assist with developing and distributing digital newsletters.  
• Assist with updating and maintaining the Institute’s website.  
• Design graphics and print/digital outreach materials.  
• Capture and edit event and project photo/video content.  
• Translate technical research into accessible content.  
• Support events, tours, and engagement activities.  
• Contribute to strategic communications and impact reports.  
• Track and compile communications metrics. 

 
Skills, knowledge and trainings the corps member should expect to gain from this position 
 

• Nonprofit marketing and communications strategies.  
• Basic training in Asana, Hootsuite, Constant Contact, Microsoft Suite.  
• Optional experience in Adobe Creative Suite, Canva, Story Mapping, and multimedia 

production.  
• Skills in translating science for public and policy audiences.  
• Experience project check-in meetings and co-facilitating trainings.  
• Networking opportunities with scientists, policymakers, and community partners. 

 
Ideal Candidate Qualifications 



 
• Strong written and verbal communication skills.  
• Interest in science communication, environmental issues, or nonprofit marketing.  
• Ability to work independently and collaboratively.  
• Willingness to learn new tools and platforms.  
• Creativity in content development.  
• Bachelor’s degree in communications, marketing, environmental science, or a related 

field (or equivalent experience)  
• Familiarity with social media or digital content creation preferred.  
• Prior experience with writing, editing, or community engagement helpful but not 

required. 
 
Required Transportation Requirements (ex: own vehicle or able bike to site) 
 
A driver’s license is recommended but not required. The host site is accessible by local 
transit, bicycle or car. Occasional local travel for outreach events or conferences is required. 
Mileage for approved work-related travel will be reimbursed. 


